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Key Takeaways:  
 
Comparing 2024 to 2025, the charts show a general tightening of inventory alongside diverging 
trends in days' supply: 

• Inventory Reduction: Total new-vehicle inventory declined from 2.79 million to 2.58 
million. Both segments contribute to this drop, with Domestic inventory falling by 0.15 
million and Import inventory decreasing by 0.06 million. 
 

• Diverging Days' Supply: While inventory is down for both, their supply metrics move in 
opposite directions. The Domestic days' supply is projected to tighten slightly from 49 
days to 47 days, whereas the Import days' supply is expected to increase from 39 to 41 
days, suggesting a slower sales pace or more efficient stock management for imports 
despite lower absolute volume. 

  

Use MUDDid to identify your online shoppers and engage them with 
personalized, VIN specific offers. 

http://www.mudd.com/
mailto:info@mudd.com
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Key Takeaways:  
 

• Average vehicle price is up 35% from ’18-’25.   
 

• AFFORDABILITY is a key driver to buyers in 2026. 
 
  

Use Mudd Advertising’s VIN Select tool to continuously optimize 
your ads with real-time inventory matching, allowing dealers to 
reduce wasted ad spend. 

http://www.mudd.com/
mailto:info@mudd.com
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Source: NADA 
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Source: NADA 

TRADE IN TREND: 
Dealers leaned in harder on auctions as used cars become harder to find 
driving up costs of acquisition.  
 

http://www.mudd.com/
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Key Takeaways 
As advertising cost per unit increase, efficiency and accountability with ad spend will be a key 
differentiator for successful dealerships. 
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2025 2024 

Key Takeaways 
Digital mediums continue to command the bulk of advertising expenditures, as social media, search engine 
marketing and SEO all saw increases over 2024. Third-party listing sites were the only digital sources that 
experienced a decrease from 2024, as dealers strive to own more of their digital presence. 

SEAMLESSLY TRACK and engage buyers across digital and 
traditional touch points to create a shopper identity with 
MuddVision. 

http://www.mudd.com/
mailto:info@mudd.com

